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2019 - 2025 CLIA Member Ocean-going Passenger Data Only (Excludes non-CLIA Members)
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Source: CLIA One reSource Passenger Database, April 2026



37.2 million

ocean-going cruisers
globally in 2025




GLOBAL OCEAN-GOING CRUISE PASSENGERS I
2 million

Annual; 1985-2025; Multiple Sources, Normalized for Global Only
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31.7M
Sources & Notes: 1985-2014 from CLIA Legacy North America Cruise Passenger Database, Pre-One reSource DB. CLIA members only; River removed.

20.4M |
o
N N
o
N
2015 was a transition year wherein a new, refined data collection template was issued globally. Higher compliance and more precise reporting account for the relatively high YOY bump from 2014. CLIA members only. No River

Data for 1985-2015 does not include: Age buckets, Duration buckets, Destinations. All non-North American source passenger data is lumped into "Foreign”
2016 through 2025 data from CLIA One reSource, which is a global, standardized passenger DB, offering source countries (and source States for USA, Canada, and Australia), destination regions, durations, and ages of guests. C
One reSource also contains global non-CLIA ocean-going passenger data on an annually-aggregated basis, thus accounting for another relatively high YOY bump from 2015 to 2016
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2025: ONE OF THE STRONGEST & RESILIENT SECTORS
Asia at 71% of 2018 peak; North America set the pace

Calendar Year Calendar Year Calendar Year % CHANGE
SOURCE REGION 2023 2024 2025 (2024 to 2025)

Global 31.1m 34.6m 37.2m +7.5%
North America 18.1Tm 20.5m 22.1m +7.5%

Europe 8.2m 8.4m 8.9m +5.3%
Asia 1.8m 2.6m 3m +15%
Australasia 1.34m 1.4m 1.5m +7.4%

South Ame"CC' 1.08m 1.17m 1.22m +4.4%

(Including Caribbean & Central Ame

oooooo : CLIA One reSource Passenger Database, April 2026. Not showing all major regions; just the fop major regions



NA Sets the Global Tone: 6.71 Days, 45.8 years old

Longer durations taken by European Guests; Shortest Durations among Asians
Younger Guests from Middle East & Arabian Peninsula

Bubbles show Source Regions; Bubble Size & Label Represent Passengers in Thousands

51
Asia Scandinavia/lceland ygz;em Europe

49 3,015 103 ’
g North America
v 22,062
c Y Australia/NZ/Pacific
= 1,512
‘Z’-, South America
(:D, 45 Africa 20 Eastern Europe
—— 110 434
o
8-, 43 Caribbean

53

< Middle East/Arabia
8” 41 198
9
w .
z: Central America

39 49

Average Duration of Sailing, in Days

Source: CLIA One reSource Passenger Database, April 2026



Top 11 2025 Source Markets vs. 2024

Gains inDE, UK, AU, CA. Slight decline in Italy. Main driver was the USA: +1.5m C|_|
additional source pax compared to 2024, an increase of 7.5%

United States N 20.6M;
Germany ) M. 0 gggg
UK + Ireland s 5 £ -
Australia g 77 4M-
Canada  guum 13\
ltaly 1M -2.5%
China - BRRIYE
Brazil Bl 783.8K:
Spain g 435 2k:
France B 583.4K:
Singapore g 580.0K:

Source: CLIA One reSource Passenger Database, April 2026



RELATIVE CONSISTENCY IN SOURCE MARKET RANKINGS

China
Germany

Avustralia
Canada
Italy

Taiwan
Japan

2017

USA %

2018

> OOO>OC

2019

< (@) (DL « (%

Source: CLIA One reSource Passenger Database, April 2026; showing top source markets globally by year, 2016-1029, 2023-2025

2023

2024

USA
Germany

Australia
Canada
Italy
China

India
Taiwan



TOP 10 » 87% 86% 86% 86% 89% 88% 88%

2016 2017 2018 2019 i 2023 2024 2025
USA %m USA
China Germany
Germany
Australia
Australia Canada
Canada Italy
Italy China
France
France

Source: CLIA One reSource Passenger Database, April 2026; showing top source markets globally by year, 2016-1029, 2023-2025



Major Global Destinations
2025



Top 10 2025 Destination Regions vs. 2024

Caribbean gained more than 1.25m new cruise visitors in 2025 above 2024; Modest C|_|
gains in the rest of the top 5. Alaska remains flat YOY.

Carbbean/Bahamas, B ermuUdo
16.27M:
2024 i
Mediterranean _596M,

m 2025
Non-Med Europe _ 3.22M:

Asia + China _ 3.11M:
Hawaii & NA West Coast/Mexico/California/Pacific Coast B .79M:

Alaska e 1'70M: -0.6%

Australia/NZ/Pacific - 1.40M:

South America / Panama Canal B 1.20M:

Africa/Middle East 0 457.8K: -11.6%

Transatlantic & World Cruise J 430.1K

Source: CLIA One reSource Passenger Database, April 2026 12



Top 9 2025 Destination Regions

TOP 3 SOURCE MARKETS DOMINATE SERVICE TO MAJOR DESTINATION REGIONS CLI
SIGNIFICANT OPPORTUNITY FOR DIVERSIFICATION (... OR SHOOTING FISH IN A BARREL)

#1 Source Market #2 Market #3 Market Top 3

Caribbean  USA Canada UK + Ireland 92.8%

Mediterranean  USA Italy UK + Ireland 49.8%

Non-Med Europe  Germany UK + Ireland USA 85.7%

Asia + China  China Singapore USA 55.7%

Hawaii & NA West Coast  USA Canada UK + Ireland 97.6%

Alaska  USA Canada Australia 93.87%

Australasia  Australia USA New Zealand 94.1%

South America / Panama Canal  Brazil USA Argentina 89.3%

Africa/Middle East Germany S. Africa Russia 48.2%
13

Source: CLIA One reSource Passenger Database, April 2026



Weight of Caribbean Sets Global Tone

Caribbean saw youngest average ages overall; Asia with shortest avg. durations C|_|
Exploration Destinations at a bit less than 13 average days

Bubbles show Destination Regions; Bubble Size & Label Represent Passengers in Thousands

64
Canada / New England
319 Exploration Dest.
g 59 Hawaii 337
0 South America / Panama Canal 216
b 1,196
;=
— 54 Non-Med Europe
8 Alaska 3,221
8 1,702 Australasia
..6 49 Asia + China 1,404
o 3,108 Mediterranean
< NA West Coast / Cali / >968
est Coas ali . .
% 44 Baja / Mexico :\ngcg / Middle East
O 1,581 .
o Caribbean/Bahamas/Bermuda
2 16,270
39
2 4 6 8 10 12 14 16

Average Duration of Sailing, in Days

Source: CLIA One reSource Passenger Database, April 2026



An Observation:
CANADA



CONSECUTIVE MONTHS OF YOY DECLINES

FOR RETURN TRIPS TO CANADA BY CANADIANS FROM U.S.A. VIA CAR & AIR TRAVEL

0%

-10%

-20%

-30%

-40%

JAN
2025

-14%

FEB
2025

13%

MAR
2025

14N

-31%

APR MAY JUN JUL AUG SEP
2025 2025 2025 2025 2025 2025
-20%

oaz, 227

o 2% 2% 79

732% "33%,
-35% MY
° 37% -367

OCT NOV DEC

202 2025 2025
Air fravel
(-20% YOY)

-19% -19%

-24% Car travel
(-31% YOY)

g -29%

307% 31%

Source: Statistics Canada, April 2026; https://www150.statcan.gc.ca/n1/daily-quotidien/250710/dg250710a-eng.htm

CRUISE LINES INTERNATIONAL ASSOCIATION |

16




CANADIANS STILL CRUISING VIA US PORTS

CONSISTENT SHARE OF CANADIANS SAILING FROM US PORTS; REDUCTION IN NON-US

100%

B B A B A A B4 54 54 A Canada

8.9%
° ° (o] ° (o] 1 ° (o]
907 141% 144% 141% 12.9% Qe W

80%
o nit fat
80.8% [l 80.6% ol A Prg United States
60%
@ 50%

2016 2017 2018 2019 2022 2023 2024 2025

Of all 37.2m cruisers in 2025, 20.5m sailed on typically U.S.-embarked cruises
Of those, 881k were Canadians, a 4.8% increase YOY

Source: 2016-2019, 2022-2025 CLIA One reSource Passenger Database, April 2026 CRUISE LINES INTERNATIONAL ASSOCIATION |



FORECAST IS STRONG: ~42m Passengers in 2029

Number of ocean-going passengers annually worldwide
Actuals 2019-2025; Forecast 2026-2029 +59% +2% +2%

(@amounts in millions) +7.5% +47 e 412 42.]
37 9 38.3 '

34.6
31.1

29.7

5.8 4.8
2019 2020 2021 2022 2023 2024 2025 2026(F) 2027(F) 2028(F) 2029(F)

Very strong short-term forecast with a return to more traditional single-digit year-over-year growth as seen in
most prior years in the past

Forecast gains slow as current understanding of additions to global fleet capacity taper off in the future

Source: 2019-2025 CLIA One reSource Passenger Database, April 2026; Forecast Information via Tourism Economics Cruise Intelligence Platform 18



CLIA Member
FLEET SIZE OVER TIME




WELL-MANAGED, INCREMENTAL FLEET GROWTH

CLIA Member fleet size CLIA Member fleet size
based on number of lower berths based on number of ships
(amounts in thousands) +5.4%

2018 2019 2020 2021 2022 2023 2024 2025 2026 2018 2019 2020 2021 2022 2023 2024 2025 2026

+3.4% 12.3%
+6.2% +3.0%

+5.0%
+3.4% +2.5% +7.6%

+4.1%
497 -3.6% 293 303 3] 0

+6.0%

614

vo.37 8% 349 *4.27%

576 580
I

CLIA Member cruise line fleet capacity accounts For the first fime, the CLIA Member cruise line fleet
for 1% of global ocean-going lower berths in exceeded 300 ocean-going vessels in 2024, growing
2026. CLIA Member global capacity is now to 327 in 2026

approaching 700k lower berths, at 692 thousand
lower berths in 2026

Source: 2026 Annual Member Cruise Line Dues Model, October 2025; Each bar reflects fleet stat estimate as of June 30th in each labeled year



CLIA MEMBER CLASS OF 2026

OCEAN-GOING (8) AND COASTAL (3) VESSELS BY EXPECTED DELIVERY DATE

BRAND SHIP NAME

Royal Caribbean Legend of the Seas
Orient Express Corinthian
American Cruise Lines  Maverick

TUI Cruises Mein Schiff Flow
Explora Journeys Explora I
American Cruise Lines Ranger

MSC Cruises World Asia

Regent Seven Seas Seven Seas Prestige

Source: CLIA Monthly Orderbook, March 2026

COST

$1.68B
$300 M
$65 M
$850 M
$600M
$65 M
$1.28B
$885 M

GT

250.8 K
30 K
5 K
161 K
64 K
5 K

205.7 K
77 K

LOWER
BERTHS

5,610
108
125

4,000
922
125

5,400
822

SHIPYARD

Meyer Turku
Chantiers
Chesapeake
Fincantfieri
Fincantieri
Chesapeake
Chantfiers

Fincantieri

EXPECTED
DELIVERY

Jun
Jun
Jun
Jul
Jul
Sep
Nov
Dec

CRUISE LINES INTERNATIONAL ASSOCIATION |



CLIA MEMBER OCEAN-GOING CLASS OF 2026

+8 +20.6k +3.1% $6.6

Ships Lower Berths LB Capacity Billion Invested

FULL CLIA MEMBER OCEAN-GOING ORDERBOOK 2026 - 2037

+60 +193k +29%  $71

Ships Lower Berths LB Capacity Billion Invested

Source: CLIA Monthly Orderbook, March 2026; Full years of delivery



FLEET COMPOSITION OVER TIME

A SHRINKING MIDDLE; BALANCE OF THIRDS NOW, THROUGH END OF ORDERBOOK

Share of ships by vessel count in CLIA Member fleet by LB Segment
2018-2025 as of June 30th each year; 2036 projection end of year; CLIA Member vessels only

23.5%
% 27.0%  266%  299%  326% = 33.9% 34.7%  342%  34.5%

57.0%  533%  51.4%  455%  419%  39.3% 383% 38.4%  37.2%

19.5% 1967 W 21.9% Wl 24.67% @ 25.4%

2018 2019 2020 2021 2022 2023 2024 2025 2026

Projected
End of 2037

33.6%

34.6%

2037

Up to 1000 LB

1000 to 3000

m 3000 Plus

Source: 2018-2026 CLIA Member Data: 2036 from CLIA Monthly Orderbook, April 2025~ CRUISE LINES INTERNATIONAL ASSOCIATION |



THE RISE OF MULTI-FUEL SHIPS

A CHANGING TIDE

. 8¢c0-920C
I 8c-z0-920T
82-10-920C
€2-T1-520C
0Z-11-5202
80-01-520C
$2-80-520C
¥Z-£0-520C
¥Z-90-5202
0€-50-5202
¥1-¥0-520Z
9Z-£0-520C
82-20-520C
91-10-520C
€2-TL-v20C
PL-11-¥20C
PL-0L-¥20C
01-60-¥20Z
90-80-¥20C
1Z-90-¥20C
91-50-¥20T
61-v0-v20T
ZTL-€0-v20C
€1-20-v20C
80-10-20C
€1-T1-€20C
SL-11-€202
LL-01-£20C
L L-60-€20C
L L-80-€20C
T1-£0-€20C
£0-90-€20C
01-50-€20Z
0L-¥0-€20Z
0L-€0-€20Z
01-20-€20C
§0-10-€20C
60-21-220C
0€-01-2202
01-80-2202
L L-v0-220C
01-20-2202Z
01-10-220Z
60-Z1-120T
60-11-120T
Z1-80-120C
¥L-¥0-120Z
£€0-20-120C
10-Z1-020C
¥0-60-020Z
61-90-020C
81-50-020Z
£Z-10-020Z
60-£0-610T
N 62-€0-610C
I 90-CL-8l0T
N co-0L-8L0T
I £0-80-8L0C
I z1-70-810Z
I 87-60-£102
I 20-20-£10CT

Spring 2026

57% of Vessels on Order

with Multi-Fuel Capability

19% of Vessels on Order

with LNG Capability

Source: CLIA Monthly Orderbook, March 2026

Early 2017

February 2017 to March 2026; CLIA Member & Non-CLIA Member Ocean-going vessels; Delivered vessels excluded

Share of Vessels On Orderbook by Count, by Version Over Time

24



Travel Advisor
Cruise Outlook



TRAVEL ADVISORS HAVE A POSITIVE OUTLOOK

About half of respondents say outlook of sales volume is 6% better YOY or more

Describe your agency’s outlook regarding its cruise sales volume in the current year compared to that
of the previous year:

21% Nz o % B
A T 57

® More than 10% better m 6 to 10% better 1 to 5% better mRemain Flat - No Change 1 to 5% worse 6 to 10% worse  ® More than 10% worse

\ I \ l
|

|
487 Expect a 6% Only 5% in the
Oincrease or more most intensely
\ ) worse category,
and about 22%

|
Expect some overall expecting
6 2 ;o level of positive some level of
increase decline

March 2026 CLIA North America Travel Advisor Cruise Industry Outlook; n=185




TRAVEL ADVISORS MOST IMPACTED BY WORLD EVENTS

How have each of the following factors impacted your cruise sales in the past yeare
Negative Impact

Political unrest 79%
Changes in airfare 69%
Safety of destination 64%
Increases in travel hassles 52%
Clients reducing spend 43%
Personal health issues 31%
Weather related concerns 27%

Stock market price 24%

Currency exchange rate 19%

March 2026 CLIA North America Travel Advisor Cruise Industry Outlook; n=185



TRAVEL ADVISORS SEEING GROWTH IN PREMIUM

GROWTH IN PREMIUM, LUXURY, AND EXPEDITION; CONTEMP. & ULTRA-LUX CLOSER SLOWER

In your view, what is the current booking growth level of the following cruise segments
compared to one year ago?

n=185
Niche / Expedition 9% 33% 42% 15% z
Luxury 9% 44% 37% 8% i
Premium 43% 42% 5% I
Contemporary [¥A 21% 61% 10%
m Significant growth Growth Steady Decrease m Significant decrease

March 2026 CLIA North America Travel Advisor Cruise Industry Outlook; n=185 CRUISE LINES INTERNATIONAL ASSOCIATION |



December 2025

Sentiment, Perception, Intent



What is Cruise SP1? Sentiment, Perception, Intent

A Consumer-Facing
Survey of International
Vacationers

United States =
United Kingdom
Canada

Australia 500 Responses

Italy p= from Each Market =

Germany

France

Spain

Brazil -




Cruisers Love to Cruise: ~90% will cruise again!

Intent to re-cruise is highest ever; a new super-cycle? CLK

95% 91.3%
2025-07

90% 88.8%

2025-03 89.7%
85% 2025-12

80%

75%

70%

What best describes the likelihood you will cruise in the next few yearse | have cruised before...
December 2025, n=3102

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



... and many cruise multiple times per year =

~28% take 2+ cruises per year; 39% take 1 per year, 33% take less than 1 per year CLIN
60%

50%

40% 2 or more

cruises per year

30% /\/—/-\ 270 7%
2025-12
20%

10%

0%
2023-03 2023-07 2023-12 2024-03 2024-07 2024-12 2025 2025-07 2025-12

20% 1o 30%
How many cruises do you take per yeare

I have cruised before, and I will cruise again; showing % of those that take 2 or more cruises per year over time
December 2025, n=2784

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



High Openness: ~76% Open to Taking First Cruise

Huge potential for creating repeat cruisers

90%

Open to taking
80% first cruise
75.6%

70% 2025-12
60%
50% 55.3%

2020-08
40%

What best describes the likelihood you will cruise in the next few yearse 6 O 3 o TO 70 3 o

I have never cruised...

December 2024, n=1402

CRUISE LINES INTERNATIONAL ASSOCIATION |

Source: CLIA Cruise SPI December 2025



78% Likely or Very Likely to Book a Cruise in

the Next Two Years; Inclining Trend Over Time

90%

78.4%

807 2025-12

70%

60%

50%

40%

How likely are you to take a cruise in the next two years?
Cruisers and Open to Cruise
December 2024 n=3844

CRUISE LINES INTERNATIONAL ASSOCIATION |

Source: CLIA Cruise SPI December 2024



Cruised in Last
12 Months



Multi-Destination & Bang for Buck

were the main reasons cruisers chose a cruise vs. other holiday options

For the cruise you took in the past 12 months, what was the primary reason
you chose a cruise vs. other vacation types?

Ability to visit multiple destinations on one trip || EGcTcNcNTGTTTTEEEEEEEEEEEEEEE 22
Value for money / bang for buck _ 15%

| did not consider other options
Shore excursion offerings in multiple port on one trip
Compelling entertainment options onboard
High safety and security standards compared to land
Better wildlife viewing opportunities 6%
Fine dining and specialty dining offerings onboard
Ease of unpacking/packing only one
Ability to include multiple generations on same trip
Themed cruise (Star Trek, eclipse chasing, etc.)

Shopping experiences onboard 3%

CRUISE LINES INTERNATIONAL ASSOCIATION | 36

December 2025, n=1884



~ 50% OF CRUISERS IN PAST 12 MONTHS DROVE TO EMBARK Zy

CONSISTENT RESULT FOR PAST 8 WAVES CLIP

INYPIPERENY, 10.0% 38% “
December 2023 2.4{F ¥} 38% “
March 2024 2.4JRCh 40% i
|
December 2024 2. 29k W13 39% i
March 2025 2.1{F R0 40%

July 2025 2.64ERCH 38%
December 2025 3.0% /X }A 35%

Other

M Rail Fly M Drive

What was the primary mode of transport to the embarkation ports for the cruise you took in the past 12 months? December 2025, n=1884

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION | 37




33% Sailed in Pairs; Solo fell from 12% to 7%

75% sailed in parties with only 1 or 2 generations

How many people were in your sailing How many generations were represented in
party on the cruise you took in the last 12 your party on the cruise you took in the last
monthse 12 monthse

6%

3%

December 2025, n=1884

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



64% Stay At Least One Room-Night for their Cruise cLk

15% stayed one night Pre-cruise, and one night Post-cruise

5% stayed two nights Pre-cruise and two nights Post-cruise
/% stayed three or more nights Pre-cruise, and three or more nights Post-cruise

Post-Cruise Nights

No Yes, 1 night Yes, 2 nights Yes, 3 or more nights
2
=
(0]
g Yes, 1 night 11% 15% 2% 1%
>
g Yes, 2 nights 2% 3% 5% 1%
Yes, 3 or more nights 1% 2% 3% 7%

Did you stay overnight in port city pre/post cruise?
Cruised in Last 12 Months
December 2025 n=1884

CRUISE LINES INTERNATIONAL ASSOCIATION |

Source: CLIA Cruise SPI December 2025



... Surprise! Consistent Over Time

For the past 2.5 years, between 64% and 70% stay at least 1 night pre- or post- cruise

69% 68%
70% 66% 45% 66% 67% \65% 64%
2025-12

60%

64% to 70%

40%

30%
2023-07 2023-12 2024-03 2024-07 2024-12 2025-03 2025-07 2025-12

Did you stay overnight in port city pre/post cruise?
Cruised in Last 12 Months
December 2025 n=1884

CRUISE LINES INTERNATIONAL ASSOCIATION |

Source: CLIA Cruise SPI December 2025



7 OUT OF 10 WENT ON A SHORE EXCURSION

with increasing uptake as generations get older

Regardless of generation, a majority engage in this organized activity

Traditionalists 78% 22%

Baby Boomers 81% 19%

Grand Total 70% 30%

On the cruise you took in the last 12 months, did you go on any shore excursionse
Cruised last 12 months
December 2025, n=1884

Source: CLIA Cruise SPI December 2024 CRUISE LINES INTERNATIONAL ASSOCIATION | 41




63% of those that cruised in last 12 months used 2=

a Travel Advisor to book CLI

Have you taken a cruise of at least 2 nights in the past 12 months?
69%

Yes NO

37%

Yes NO

Did you use a Travel Advisor to book the cruise you took in the last 12 monthse
I have cruised in the past 12 months
December 2025, n=1884

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



... Surprise, again! Consistent Over Time

Between 60% and 66% used a TA to book their cruise taken in prior 12 months

70%

66% 64%  63%  63% 4o % on  63.4%
60% N% il 62V\62 - — 2025-12o
50%
40% 60% to 66%
30%

2022-07 2022-12 2023-03 2023-07 2023-12 2024-03 2024-07 2024-12 2025-03 2025-07 2025-12

Did you use a travel advisor to book the cruise you took in the past 12 months?
Cruised in Last 12 Months
December 2025 n=1884

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



6 OUT OF 10 CRUISERS RETURN

TO DESTINATIONS FIRST VISITED VIA CRUISE

Very stable over time; High of 65%, low of 57% since the November 2021 wave

July 2022 40%
December 2022 37%
March 2023 43%
July 2023 40%
December 2023 42%
March 2024 41%
July 2024 42%
December 2024 42%
March 2025 35%
July 2025 38%
December 2025 39%
Yes No

Have you ever returned to a destination that you first visited while cruising?
I have cruised in the past three years
December 2025, n=2435

Source: CLIA Cruise SPI December 2025 CRUISE LINES INTERNATIONAL ASSOCIATION |



2024 Economic
Impact Studies



POST PAUSE: EACH YEAR, A NEW RECORD YEAR

Number of ocean-going passengers annually worldwide
Actuals 2019-2025; Forecast 2026-2029 +59% +2% +2%

(@mounts in millions) +7.5% +47 e 412 42.1
37 9 38.3 '

34.6
31.1

29.7

5.8 4.8
2019 2020 2021 2022 2023 | 2024 ) 2025 2026(F) 2027(F) 2028(F) 2029(F)

\ Let’s talk about
2024

Source: 2019-2025 CLIA One reSource Passenger Database, April 2026; Forecast Information via Tourism Economics Cruise Intelligence Platform 46



2024 GLOBAL EIS FACT SHEET (USD $)

HIGHEST ON RECORD; 18% HIGHER THAN 2023

$198.8 billion 34.6 million

Total Economic Impact Ocean-going cruisers in 2024

1.8 million 1 Job Supported

Jobs Supported for every 19 cruisers
S60 billion S98 billion
In Wages Contributed to GDP

Source: 2024 Global Cruise Economic Impact Study, January 2026 CRUISE LINES INTERNATIONAL ASSOCIATION | 47



$198.8 Billion in Total Economic Impactin 2024 ~»

HIGHEST TOTAL GLOBAL IMPACT ON RECORD LiF

Total Economic Output, Impacts to Economies of the World from Ocean-going Cruise Activity
2019, 2021-2024 (in Billions USD)

$250

+18%

$200
+23%

$150 +84%

29% higher
than 2019

$100

$50

SO
2019 2021 2022 2023 2024

Source: 2024 Global Cruise Economic Impact Study, January 2026 CRUISE LINES INTERNATIONAL ASSOCIATION |



NORTH AMERICA + EUROPE = 75% OF IMPACTS

HIGHEST ON RECORD; ALMOST ONE THIRD HIGHER THAN 2019, 18% HIGHER THAN 2023

Total Economic Output, Impacts to Major Regions of the World from Cruise

2024 (in billions USD); percent share of total % SHARE
RoW

Southeast Asia 5%

Canada 2%

Europe 35%

United States of America 38%

Global

Source: 2024 Global Cruise Economic Impact Study, January 2026 CRUISE LINES INTERNATIONAL ASSOCIATION |
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